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1.1 CORPORATE OVERVIEW

Core Studios prides itself as an agency of passionate designers,

WE artists, and architects with an innate gift for storytelling. After
all, great stories can stream down only from inventive minds.

A I Q I We are led by our founder Amer Kouly, an architect with over 20
years of design experience.

In 2004, he envisioned Core Studios as a workshop hub for
developing visuals> language as a tool for effective marketing
communication. Since then, we>ve always welcomed free-flowing
expressions of ideas from artists and clients around the world,
hence our slogan, “We talk visual.”

Operating on the powerful tenet that every idea inspires unique
visual expressions, Core Studios breaks new grounds year after
year; thus, building our name in the industry.

Through the years, wesve learned the art of delivering on short
notice. Clients don>t have to feel alone figuring out how they can
beat their tight deadlines. We>ve accomplished impossible tasks
and will continue to support developers, architects, and
advertisers on their requirements.

To date, we>ve expanded operations in cities like Cairo, Dubali,
Doha, and Montreal; our project portfolio now covers the Middle
East, London, Paris, Sarajevo, Maldives, and North America.
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1.2
OUR OFFICES




EDMONTON - CANADA

ISTANBUL - TURKEY

DOHA - QATAR

WE ARE HERE
TO SUPPORT s

DUBAI - UAE






Amer Kouly

MARKETING STRATEGY MANAGEMENT

I I
Mujahed Alqudah Reem Abo Selo Saaed Hani Saaed Salman Shaashoo Hoda Ayyad Malek Al Laham

Digital Marketing Manager Executive Art Director Business Development Manager PR Specialist Operation Manager

Nor Nohazila Abdulazez Mujahed

Photographer/Videographer Senior Accountant

Imad Fadloun

Abel Villa Abdullah Al Dosuky HR M
anager

Art Director Character Storyboard Artist

Mazen Darwish

Veda Krishna Yara Abushaar
IT Manager

Motion Graphic Designer Copywriter

Leo Candaganan Ziad Hashem

Graphic Designer 3D Designer
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Our Clients 1.4

OUR CLIENTS

Trusted by most prominent
list of local and regional
big fortune companies

HIGHNESS
ENGINEERING
CONSULTANTS

©)

A cmy¥laleglial ol
Ground Handling Logjstic

125 | JRE |

DAR AL- OMRAN 4

s . Architects . Engine

Foster + Partners

ey
ALRASHED

opaal

space reimagined

WX

é%—

MJ Real Estate
Investment

PALMERA

(i

BALADNA®

» Estithmar

Holding

ssees
@INVEST
ClR] JulP
BWCss

gaill V AN
aric \ V4

ASSETS @ ]

POWER INTERNATIONAL

-HOLDING -

AL MAHA

ISLAND LUSAIL

IE=i
AESHHAL

Aall g aiwi .
Qatar Deserves The Best

Hill International

kettle

collective

lUlC(C

UrbaCon Trading & Cont
wligl_dollg syl 9_«4,1

e
Weblegand

AN A9 A9 Jamo)

Js.ﬂ—-UJJ=15 Q«

Qatar Petroleum mma=

Joliiul JouaiSo JIQLQ

EICIB

[ENWAN CONSULTANT BUREAU|

MAKOWER
ARCHITECTS

LACASA

Architects & Engineering Consultants

AL

Jo— oy hai
MALL OF QATAR

migmac || clloao

( ot & Jlaal o
MAJID AL FUTTAIM

(\ CO{' e CORE STUDIOS

\n\ ,,’t scUaIoS 2023 Edition







Our Partners 1.5
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Our Services 1.6

We Do

MEDIA

Media Planning
and Booking
Media Publishing
Media Monitoring

CORE STUDIOS

2023 Edition

PUBLIC RELATIONS

Content Development

Media Relationship

Event Planning
Communication Management
Public Affairs

Social Responsibility

For Corporate

CGl

3D/2D Animation
CGls

Motion GFX
Infographic

PRODUCTION

Film Production
Gift Items
Booth

ADVERTISING

Research & Strategy
Creative

Branding

ATL

BTL






Digital Marketing 1.7

We Do

Digital Strategy Digital Campaigns Social Media Management Digital Brand Development
Development Development Content Creating and Publishing Website Development
Digital Vision Media Buying Initiating Conversations Defining Strategic Keywords
Digital Assessment Defining Keywords and Engagement Website Programming
Current Situation Analysis Media Strategy creating Collecting Data and Designing
D i s L U o and fievélOPment | Digital Support and building Website Content Management
Strategy timing and scheduling Monitoring Campaign relatl?nShlpS whetents Sear'ch. Engine .

Collecting Digital Data Creating Trends Optimization Analysis

Digital KPlIs Building Loyalty

Digital Campaigns Launching
Digital Platforms Booking
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OUR STRATEGY
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- developing media ;;

Investment and
opportunity strategy
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MEDIA




Media Booking and Planning | Media Publishing Monitoring Media
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05

Copywriting
and Public
Relations




Public Relations Plan Steps

Defining visions and

Developing and

Public Relation Benefitting from

creative channels

Strategy Development media relations to executing several

to engage the

to ensure continuous create a manual for social engagement

related parties

the campaign to the programs to

coverage including
who are in relation

performance public opinion and collaborate with the

to the campaign

evaluation targeted market targeted audience

communication goals
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Scope of Work

05

Copywriting
and Public

Relations

MALL OF QATAR WELCOMES VISITORS FAMILIES WITH THEIR CHILDREN
WITH THE SECOND PHASE OF LIFTING RESTRICTIONS

Doha, Qatar, June 19, 2021: Families and children under 12 years are welcomed at Mall of Qatar, according to the
government guidelines of the second phase of gradual lifting of restrictions imposed for the containment of COVID-19.
The Nation’s Mall welcomes visitors and shoppers at all stores and entertainment facilities while fully adhering to the
precautionary measures that ensure their safety.

According to the second phase of the gradual lifting of restrictions, Mall of Qatar welcomes visitors with Ehtiraz green code
at a capacity of 50%. At the same time, children under 12 can enter the Mall now.

Visitors, including families and children, can now enjoy tasty meals in the surrounding restaurants of the Oasis while
watching the Euro Cup matches on giant 360-degree screens for an exciting and memorable experience. The football
matches are broadcasted live until 11 July, the date of announcing the winner of the cup.

The food court is ready to receive diners again with 30% of its capacity and provides pick-up and delivery services. Indoor
dining in the restaurants and cafes inside the Mall is limited to vaccinated people at a capacity of 30%. In comparison,
restaurants with outdoor dining areas can accommodate visitors at 50% capacity.

Only vaccinated people are allowed to enter the entertainment facilities and centers at a capacity of 20%, while cinema
theaters welcome vaccinated people at 30% of their actual ability.

While Praying rooms are open again with strict hygiene procedures, fitting rooms in the stores will remain closed in this
phase.

Emile Sarkis, General Manager of Mall of Qatar, said: “We are delighted to receive the families with their younger children
again. At Mall of Qatar, we are completely ready to offer them a memorable and safe experience, with several offers and
deals in the stores. Our priority is always to provide them with the best customer service that exceeds their expectations.
In addition, we would like to thank all the ministries and authorities who worked hard to secure the continuation of
business and at the same time maintain the community health and safety.”

It is worth noting that Mall of Qatar management and staff, including customer service, security, cleaners, and technical
teams received the required COVID-19 vaccination. In addition, 95% of tenants’ staff are vaccinated while the remaining
5% will get their vaccination soon.

As part of its continued safety measures, the Mall of Qatar is always conducting regular comprehensive deep cleaning
and sanitizing for the whole Mall to maintain stringent hygiene. In addition, all visitors entering the Mall should show the
green code on the Ehteraz App on their mobiles, wear masks properly, and always maintain social distancing.
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MALL OF QATAR WELCOMES MEDIA FOR AN AMAZING
(SCRATCH AND WIN) EXPERIENCE

Shopping festival runs until June 30, with total prizes of more than QAR 1.7 million
More than 700 winners received their prizes with a total value of more than QAR 750,000

Qatar, June 2, 2021: Mall of Qatar has recently hosted various media in Qatar for a «scratch and win experience» as part
of its successful «<Shop and Win» festival.

Mr. Emile Sarkis, Mall of Qatar General Manager, along with the Mall management staff welcomed the media and
introduced them to the features of the «Scratch and Win» festival that is currently taking place at Mall of Qatar and runs
until June 30. The group followed the safety instructions with a limited number of people wearing masks while ensuring
social distance protocols.

Mr. Emile Sarkis, General Manager, Mall of Qatar, said: «Mall of Qatar is pleased to welcome media representatives
again to experience the Mall>s ongoing events and festivals. With phase 1 of lifting the restriction on COVID-19, we are
honored to meet them at our premises to experience the «Scratch and Win» festival, the first of its kind in Qatar. We want
to thank them for their effort and positive contribution to our community».

«0Our festival has received huge success, and we would like to call everyone to leverage this opportunity to win valuable
prizes and add great value to their comfortable and safe shopping experience at their favorite destination,» he added.
Running until June 30, 2021, the «Shop and Win» festival and «Scratch and Win» festival have accomplished colossal
success and demand with prizes exceeds 1.7 million Qatari Riyals. Until today, More than 700 winners have received their
prizes with a total value of more than QAR 750,000.

To participate in the shopping festival at the Mall of Qatar, visitors need to purchase QAR 200 and above in any of the Mall
outlets to be eligible for the draw. They can redeem their receipts with coupons from the Mall customer service desks to
leverage a wide range of instant gifts, including Mall of Qatar Gift Cards and in-kind gifts from various stores in the Mall. In
addition, they can automatically participate in the «Shop and Win> festival and enter the major raffle draw on Range Rover
Velar that will take place on 1st of July at the Oasis stage.

Mall of Qataris committed to offering a safe and comfortable experience by following precautionary measures to safequard
the visitors. All Mall of Qatar management and staff including customer service, security, cleaners and technical teams
in addition to most tenenats received the required COVID-19 vaccination. In addition, the Ministry of Public Health recently
conducted COVID-19 tests for all the Mall's and tenants staff and employees, to maintain their health and secure safe
shopping experience for customers.

The safety measures at Mall of Qatarinclude enhanced hygiene and cleaning protocols, hand sanitation stations throughout
the Mall, and handrail UV Sanitizers to regularly sanitize the handrails of the escalators and protect customers while
moving in the Mall.

Mall of Qatar, the Nation>s Mall, is one of the main pillars in the retail and tourism sector in Qatar. By supporting
Qatar National Vision 2030, Mall of Qatar contributes to diversifying the economy, backing economic development, and
enhancing Qatar>s image in the region as a center of excellence for high-end shopping. The Mall genuinely offers unique
shopping and dining experiences that can be thoroughly enjoyed every time to be the ultimate destination for visitors,
shoppers, and families.
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CUSTOMS ANNOUNCES THE «<STRUGGLE» CAMPAIGN TO
REPORT CUSTOMS CRIMES AND OFFENSES.

The General Authority of Customs is constantly working to raise the level of
preparedness in customs intelligence and fighting against smuggling and
seeks to enhance the community»s role in reporting customs crimes and
raise awareness of the acts that constitute offenses by the customs law.

In this regard, the authority announced the national campaign (Fight against) to increase
community members> participation in fighting against customs crimes and offenses.

The authority urges individuals to take part in the campaign and to provide information on
any customs offense.

The authority clarified the types of offenses individuals can provide information about,
such as smuggling prohibited or restricted goods, tampering with customs documents
and invoices, and other crimes.

The authority provided individuals with a hot number to contact if they have information on
any offenses or illegal practices, which is 16500. In addition, they can also communicate
with the authority via the campaign»s dedicated email: Kafih(dcustoms.gov.qa

Through this campaign, the authority aims to contribute to the public in raising the control
operations and protecting society from the dangers of customs smuggling.

This will help to achieve the authority>s vision of commitment, facilitation, and global
customs leadership, safeguard the security and economy of society and saving the
environment, supporting legitimate trade, and raising the efficiency of customs work,
which leads to attracting foreign investments and increasing Confidence in the integrity
and transparency of the General Authority of Customs.
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WE ARE TURNING 4!

YOUR ULTIMATE DESTINATION FOR SHOPPING,
DINING AND ENTERTAINMENT.
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RISE INTO THE CHARM OF HIGH END

FASHION AND SHOP AMONG A VAST ARRAY | s, ’.
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WATCH AMIR CUP FINALS

LIVE AT MALL OF QATAR 360 MEGA SCREENS
OASIS STAGE, DEC 18 AT 7 PM. | ‘

Witness roaming parades with an amazing Jo—o ) h 3
cheering atmosphere and dine in experience. MALL OF QATAR
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AL-ADAAM - A JOURNEY THROUGH HISTORY

Tall and high, the Qatari flag stands as a symbol of glory and dignity- inspiring the meanings of pride and loyalty to our nation’s legacy
and reminding us of our ancestors’ glorious history.

This Flag narrates a long history across generations. And we are about to start a journey through time to retrieve the story of our flag
and its graceful history.

The Qatari flag is unique in its purple-red color that fascinated ancient civilizations, and is regarded as a symbol of respect and dignity.

The purple-red color dates back to the third millennium B.C. The history of the purple-red color has been associated with the Phoenicians

(of the Canaanite dynasty) in the Arabian Peninsula. The word Phoenician was derived from the Greek word «phoenix,» meaning the purple people.
And (Bin Ghannam] island was the source of this purple-red dye, and this small island is located near Al Khor, 40 kilometres from Doha.

Under the scorching desert sun, the purple paint dries up into a purple-red (burgundy]) color.

Until the nineteenth century, the emirates of the Arab Gulf including Qatar had solid red flags. This was the first flag of Qatar to flutter across
the country - and it was used until 1860

As the sailors and ships of the Emirates used to sail far in the Gulf waters, waving their flags, which were identical, some of the gulf Emirates
have tended to change their flags to be distinguished from one another.

By 1916, Sheikh Abdullah bin Qasim bin Muhammad Al Thani signed an agreement with Britain, similar to other Gulf Arab emirates.
In the same year, the flag of Qatar became red with the name Qatar written inside.

In 1932 the Qatari flag turned white and purple, separated by zigzag lines with nine heads, and in 1936 the flag became crimson with nine whiteheads
and nine scarlet points.

In 1949, with the export of the first shipment of oil at the end of the era of Sheikh Abdullah bin Qassim Al Thani, and with the beginning of the rule
of his son Sheikh Ali bin Abdullah Al Thani, the flag became dark red and white. The flag was separated by nine heads and 9 diamonds with
the name of Qatar written on it.

In 1960, the ruler of Qatar at the time, Sheikh Ali bin Abdullah Al Thani ran a slight change, leaving the white, burgundy, and serrated heads,
but without the word Qatar and diamonds. Qatar has been waving the current flag since then.

In 1971, Qatar joined the United Nations, following the abolition of the British Agreement. And the flag of Qatar with its historical burgundy,
and white colors was waived.

The colors of the current flag of the State of Qatar have connotations. White is for peace, and burgundy «Ennabi» symbolizes the bloodshed
in Qatar>s wars waged. while the nine heads represent Qatar being the ninth member of the Trucial States in the Arab Gulf states, after concluding
the Qatari-British agreement in 1916.

On December 7, 1996, the new national anthem of the State of Qatar was launched with the father Amir, Sheikh Hamad bin Khalifa was crowned.
The anthem was first performed during the reception of the GCC countries> leaders on the occasion of the seventeenth summit of the Gulf
Cooperation Council in Doha. The lyrics were written by the poet Sheikh Mubarak bin Saif Al Thani and composed by Abdul Aziz Nasir Al-Obidian.

The shade of the Qatari flag was changed to the current color by Law No. (14]) of the year 2012 regarding the Qatari flag, which was issued
by The Amir of Qatar back then, Sheikh Hamad bin Khalifa Al Than.

And here is Qatars flag (Al-Adaam)] flying high with pride, dignity, and freedom. It shall always be fluttering in Qatar>s land, sea, and sky,
served by His Highness Sheikh Tamim bin Hamad Al Thani, The Amir and supported by the determination and loyalty of the people of Qatar,
across the generations.
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PURCHASE NOW, SHOP LATER

Mall of Qatar Gift Card is the perfect solution to shop or buy gifts for your loved ones from Qatar Mall instead of cash, with many offers and discounts
available at multiple stores for a complete shopping experience full of rewards and surprises. The card can be used at more than 400 stores within
the mall, including al-Rayyan Doha Hotel and all outlets, for easy, comfortable, and attractive options to pay for your purchases. You can also give
them to your children or your loved ones.

Easy to use: You can easily use the card at Mall of Qatar outlets for a partial or complete payment of the value of the items or services you would
like. Any purchase will automatically be deducted from the card balance, the same way as a debit card.

Long-term validity: The card is valid for 24-months from the date of issuance. If the balance is not used or partially used during this period, the
remaining balance will be transferred to a charity under Islamic law principles (Sharia).

Activation & Limit: There is no need to activate the card. Mall of Qatar will activate the card on the date of purchase for a small fee of QAR 10, which
is the value of issuing the card. Each card has a minimum limit of QAR 50 and a maximum limit of QAR 500; the card balance can be checked at any
time through any ATM. After the specified period>s expiration, the card will no longer be valid and cannot be reactivated. Please contact Mall of Qatar
call center to report any outlet within the mall that charges an additional fee for using the card.

Card purchase & usage: You can purchase the card at any customer service desk within the mall. The gift card can>t be used to withdraw cash from
ATMs or complete any payments outside Mall of Qatar or make payments or purchases online. The card can>t be recharged again; it will expire once
there is no remaining balance.

Card Privacy & Security: You must keep your card and insurance secure and explicit for personal use. The cardholder shall bear complete responsibility
for liabilities and obligations that arise due to a third party>s misuse.

Important Information:

* You can buy more than one card depending on usage purpose, including a prepaid option to purchase goods and services from different outlets
within the mall. The card can be given to children for a cashless payment or a gift card to friends and loved ones to avoid buying a gift that they
may not like.

e FEach card consists of four digits verification code printed inside the gift card box; you can choose and change the cards» verification code at any
of Qatar Islamic Bank ATM>s. The verification code must be used to complete any payments and kept secure and not disclosed to anyone other
than the card>s direct users. The card verification code can>t be recovered in case lost or forgotten.

e No balance statement is sent to the cardholder. You can view the remaining balance through any ATM.

e A purchase can be rejected if the available card balance is less than the value of the goods or service you wish to receive. You can use other
payment forms to pay the remaining balance (subject to the merchants>s policy).

e |tissubject to each outlet replacement policy for returning or replacing an item purchased with the gift card. They can either return the amount
to your card balance, return it in cash, or give you purchase vouchers from the store; all this depends on the outlet policy.

e The gift card can>t be exchanged, and the remaining available balance can>t be refunded if the card is lost, damaged, or stolen. We recommend
the card to be used by the person signed on the back of the card. Once the card expires with no sufficient amount, you should cut it in half and
discard it.

e Once the card is bought, you agree to comply with all of the terms and conditions. You can read the gift card full terms and conditions usage on

our website.

For more information about Mall of Qatar Gift Card, contact our call center on +97440346062, or email us at:
infoldmallofgatar.com.ga
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https://youtu.be/w-ITAeMhAhU
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https://www.youtube.com/watch?v=nU7miPjYcoA&list=PLCeyi6H81a0IjfnoaTfByZ7DPSSUcabRK

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://www.youtube.com/watch?v=3_3pjhN4U1c/

Scope of Work

07

Film Production

Motion Graphic

Previous work

(16V81 ot boreg



https://www.youtube.com/watch?v=YaqKK_qzC1Y
https://www.youtube.com/watch?v=Y1bXMvH8Puc
https://www.youtube.com/watch?v=UfiVIKxBSEU

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://www.youtube.com/watch?v=AOjkhhs68P4
https://www.youtube.com/watch?v=G96Qu_8ChJk

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://youtu.be/pZyhjMJ2Ido//

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://www.youtube.com/watch?v=30OO_awZvIk
https://www.youtube.com/watch?v=30OO_awZvIk
https://www.youtube.com/watch?v=aL-V0ONdDTY
https://www.youtube.com/watch?v=aL-V0ONdDTY

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://youtu.be/VijendrSeZc
https://youtu.be/Mzp-pyAhezg

Scope of Work

07

Film Production

Motion Graphic

Previous work



https://www.youtube.com/watch?v=8uCxEIZdeAY
https://www.youtube.com/watch?v=RRgbDLTmi5Y

Scope of Work

07

Architectura

Visualization

Previous work
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https://youtu.be/4Etdx7gXDLU
https://youtu.be/2rk0CoGdNvQ
https://youtu.be/ypTt6tsQD5g

Scope of Work
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Visualization

Previous work



https://www.youtube.com/watch?v=-9PA-BtH_t4
https://www.youtube.com/watch?v=7IiJmoxo3l8&feature=youtu.be
https://www.youtube.com/watch?v=t8bDM_mHCiM

Scope of Work

07

Architectural
Visualization

Previous work
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https://www.youtube.com/watch?v=xEDGKQjUW7U&feature=youtu.be
https://www.youtube.com/watch?v=FKhNMZWlGc8
https://www.youtube.com/watch?v=0UgLQRrxfOE
https://www.youtube.com/watch?v=-byxNMUsxZ8&feature=youtu.be
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CoreStudios-ad.com
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can help you put on a good show
Core Studios is glad to serve you.



